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ABSTRACT 

Human life can never be separated from binding values, rules and 

norms. In this life, humans show their ethics, morals and also their 

manners in socializing. Ethics are very important for all areas of human 

life, including in business. Islam as a religion that is very concerned 

about its people has also provided clear rules regarding ethics, morals 

and manners. The purpose of this paper is to discuss Ethics in Islam. 

Ethics in language is the science of what is bad and about moral rights 

and obligations. Ethics also means the values of right and wrong that a 

person holds. Ethics means manners or social behavior. The basic 

meaning of ethics is ethos (Greek).Ethics is part of the science of 

philosophy. Ethics is often equated with ethics and morals, but many 

experts also distinguish between the two.The method of this writing is 

the Lebrary Riseach method. In this paper the author discusses the 

definition of ethics, the urgency of ethics, factors that influence ethics, 

the Koran and hadith in ethics. 
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INTRODUCTION 

Business ethics as a set of values about good, bad, and wrong in the business 

world based on the principles of morality (Manuel & Herron, 2020; Ogbuke dkk., 2022; 

Sholihin dkk., 2020). In another sense, business ethics means a set of principles and 

norms to which business actors must commit in transacting, behaving, and relating in 

order to achieve their business objectives based on ethics (Ferrell dkk., 2019; Martin 

dkk., 2019; Schaltegger & Burritt, 2018). Ethics for a person is manifested in moral 

consciousness, which contains the belief that something is right and not (Robert dkk., 

https://journal.ypidathu.or.id/index.php/solj/oai
https://creativecommons.org/licenses/by-sa/4.0/
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2020; Volarevic dkk., 2018; Winfield & Jirotka, 2018). The feeling that arises that he 

will be wrong if he does something that he believes is not right departs from moral 

norms and feelings of self-respect if he abandons it. Actions taken by him must be 

accountable to himself. The same applies to his attitude towards others if the work 

bothers him or if he is praised for it.  

Normatively, ethics in the Qur'an has not shown as a structure that stands alone 

and separate from other structures, as understood from science and morals (AFLAH 

dkk., 2021; Toumi, 2019; Udin dkk., 2022). The structure of ethics in the Qur'an 

explains more about the values of goodness and truth both at the level of intentions or 

ideas to behavior and temperament (Düşmezkalender dkk., 2021; Nasution & Rafiki, 

2019). This is even more emphatic when seen from the depiction of the attitude and 

behavior of the Prophet Muhammad PBUH who is referred to in the Qur'an as having 

great morals (Aldulaimi, 2020; Musa dkk., 2020; Romi dkk., 2020). The existence of 

these values is open, exploring all lines of life. Business ethics in the Qur'an from this 

perspective. 

Not only can it be seen from the aspect of ethics partially, because even business 

in the view of the Qur'an has been integrated with ethical values itself. The Qur'an 

clearly describes unethical business behaviors, which can be traced to the origin of 

falsehood in business. For a Muslim, the conventional paradigm of man as homo 

economicus' (an economic actor who seeks profit for himself without regard for the 

interests of others) is not fully in line with Islamic ethical values. Therefore, the 

morality concept in the Islamic perspective is promoted at the time of the enlightenment 

of axioms that are already well known (from the capitalist system, for example). As a 

result, the general human appreciation of materials must slowly be shifted through the 

direction of the imperative signs of sharia. This value shift is expected to help form a 

manual application system of the sharia economic product mechanism, because the 

content of the "brightest and im perspective is the existence of a revelation-based moral 

dimension. 

 

RESEARCH METHODOLOGY 

The method used is the literature review method which will explain the theory of 

Islamic business ethics. 

 

RESULT AND DISCUSSION 

Explaining ethics, morals, and morals 

Etymologically, according to Endang Syaifuddin Anshari, ethics means action, 

and is related to the words Khuliq (creator) and Makhluq (created) (De Clercq dkk., 

2018; Hanapi dkk., 2019; Padela, 2019). However, it is also found that the notion of 

ethics comes from the plural word in Arabic "Akhlaq". The Mufrad word is khulqu 

which means sajiyyah: temperament, murliah budi, thab 'in tabiat, and adab: adab 

(politeness). Ethics is generally identified with morality (Abbas dkk., 2019; Mohammad 

dkk., 2018). Although both are related to the good and bad of human actions, ethics and 
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morals have different definitions. In a nutshell, while morals are more inclined to the 

notion of "the good and bad value of every human action, ethics studies good and bad". 

So, so to speak, ethics serves as the theory and good and bad deeds ethics or ilm 

al-akhlaq) and morals (akklaq) are the practice (Husin & Kernain, 2020). Often what is 

meant by ethics is all actions that are born of the impulse of the soul in the form of good 

or bad actions. Ethics is a branch of philosophy that studies human behavior (Al-

Shamali dkk., 2021; Awang dkk., 2019). The word ethics comes from the Greek word 

Ethos which means custom. Ethics is a system of behavior of a person or group of 

people that is composed of a system of values or norms taken from the natural 

symptoms of a group of people. 

The term ethics is defined as a standard of conduct that leads individuals, ethics is 

a study of the legal and right and moral actions that a person does (Harriss dkk., 2019; 

Vallaster dkk., 2019; von Haehling dkk., 2021). Aristotle defined ethics as a collection 

of rules that must be obeyed by humans (Hagendorff, 2020; Longo dkk., 2020; Olteanu 

dkk., 2019). Ethics also has a stress on the study of existing value systems. Therefore, if 

we relate ethics with trade in Islam, it will give birth to a conclusion that trade must 

refer to Islamic values that have been standardized from the original source, namely aal-

quran and al-Sunnah." 

If ethics is defined as a collection of rules as expressed by Aristotle, then trade 

ethics in Islam can be interpreted as a trade that must comply with a collection of rules 

that exist in Islam.The use of the term ethics is equated with morals, while the similarity 

lies in the object, namely both discuss the good and bad of human behavior. The 

difference is that ethics determines the good and bad of human beings with the 

benchmark of reason. While morals by determining it with the benchmark of religious 

teachings (al- Quran and al-Sunnah). From this description we can conclude that the 

teaching of ethics is guided by the goodness of an act that can be seen from its 

contribution in creating the good life of fellow human beings, the good and bad of a 

person's actions can be seen based on the size of the good or bad deeds of a person, then 

the benchmark is the mind. In addition to ethics, there is also something that can 

determine whether an action is good or bad, namely morals. However, in determining 

whether an action is good or bad, the benchmark in morals is the Qur'an and al-Sunnah. 

"Moral" comes from the Latin word "mores" which means precepts or rules of 

life. Susila comes from Sanskrit which means the basics, principles or rules of life (sila). 

The word "su" means better. So, susila can be translated as: better rules of life. 

According to Fudyartanta, morals are a collection of values and norms to guide the 

behavior of society. Morals are applied in a society or region. Morals do not belong to a 

handful of people, but to the community with all its members. 

Thus, in general, "ethics / morals / morals" is "the soul / spirit that underlies the 

behavior or work of a person or society." Ethics and morals emphasize personal 

behavior, while morals emphasize social provisions. According to Abul A'la Maududi in 

his book Ethical Viewpoint of Islam (Islamic Morality), it is said that Islam provides a 
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comprehensive code of conduct for individuals and shows the way to reach moral 

greatness so that a truly good society can be built. 

Similarities and Differences between Ethics and Morals 

There are similarities and differences between ethics and morals. Among the 

similarities are that ethics and morals are both behaviors that are driven from within, not 

because of external encouragement or influence (Berwick, 2020; Brady dkk., 2020). 

Among the differences between ethics and morals are: 1) Ethics originates from human 

thoughts, feelings, desires (copyright, taste, karsa), while morals originate from what 

comes from God. 2) Ethics comes from humans which is relative and subjective, so 

ethics is relative and subjective. Whereas morals come from God, who is the Absolute, 

then morals are absolute. 3) Ethics are local, because ethics vary based on differences in 

society, region, nation and so on. Whereas morals are universal because religious 

teachings are unverfsal, not for a particular nation and region. 4) Differences in 

sanctions. Violations of ethics receive moral sanctions from the community such as 

lying or cheating in buying and selling transactions, causing those who lie or cheat not 

to be recognized. 

The urgency of business ethics 

Business is an activity that has gone global. Every facet of life is colored by 

business. To a large extent, countries are involved in the business process. Each country 

has its own resource characteristics so it is impossible for all countries to feel fulfilled 

by all the resources they have (Coldwell dkk., 2020; Jonny dkk., 2022; Nilsen, 2023). 

From European expeditions looking for spices in Asia to the international oil trade is 

proof that from the past until now a country cannot survive without the existence of 

business with other countries, Today, the influence of globalization is also a driving 

factor in the creation of broader international trade. The plurality of economies and 

trading systems is evolving into a unified system that needs each other. Multinational 

exports and imports are becoming commonplace. National commodities can be exported 

to generate revenue for the country, and foreign products can be imported to fulfill the 

needs of the domestic market. Every country continues to explore overseas business not 

only to get what they want, but also to raise the level of the existing economy. It is 

undeniable that multinational business is an opportunity to gain coffers of money to 

increase the level of the economy, especially developing countries which on average 

have low currency exchange rates. 

Developing countries benefit from the ease of exporting their domestic goods to 

the outside world and the ease of getting foreign investors as investors for domestic 

businesses (Lähdesmäki dkk., 2019). Meanwhile, developed countries are easier to get 

the goods or services they want... There is a wide open opportunity so there must be 

competition to get it. Here are two kinds of advantages that can be used as capital to 

achieve success: 1) Absolute advantage, when a country can produce a product that is 

cheaper and/or higher quality than other countries. for example, Indonesia has the 

advantage of having abundant natural resources such as oil. So Indonesia can sell oil 

more cheaply. 2) Comparative advantage, when a country produces a good more 
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efficiently or better than other countries producing the same good. For example, sports 

car manufacturer Ferrari uses integrated technology to manufacture racing cars. 

Not all global business opportunities can be seized immediately. There are several 

barriers that can block international trade such as social and cultural differences, 

economic differences and legal and political differences (Aktar dkk., 2021; Nambisan 

dkk., 2019). Companies must be able to address these barriers. In addition to socio-

cultural, economic and legal-political, what companies need to pay attention to is 

Business Ethics. Business ethics is good or bad behavior based on individual beliefs and 

social norms by distinguishing between good and bad. The existing Code of Ethics 

originates from the views of children to adult behavior, experience, the development of 

values and morals, and the influence of friends. The purpose of creating a code of ethics 

is: 1) Increase public trust in business. 2) Reduce the potential for government 

regulation issued as a control activity. 3) Providing a guide to being accepted as a 

businessperson. 4) Provides responsibility for unethical behavior. Social responsibility 

is also important. Social responsibility is a concept in which a company is connected to 

social and environmental surroundings in terms of business processes and company 

interactions with its stakeholders. The social responsibility of the business world is not 

only oriented towards social commitments that emphasize humanitarian approaches, 

compassion, religious or moral callings, and the like, but it is an obligation that should 

be carried out by business people in participating in overcoming social problems that 

afflict society. 

The era of globalization is an era or time in which all human activities are related 

to technology, in this era there are many developments, especially in the field of 

technology, for example in this day and age, in this day and age human life and 

activities must be related to high technology and technology as a very important 

auxiliary tool in the human fields themselves (Grubler dkk., 2018; Riley dkk., 2019). 

Judging from the fact that in this day and age all human activities must be related to 

technology. A small example is that nowadays meatball traders who usually sell 

meatballs go around from one area to another pushing or carrying their meatball carts, 

nowadays it is rarely seen anymore.  

Nowadays, meatball vendors are synonymous with selling using motorcycles or 

other vehicles. That is a small example where in this day and age everything is 

sophisticated and economical.  Therefore, the more advanced or advanced an era is, the 

level of competition will be even higher, meaning that humans in this era of 

globalization are competing to use existing facilities to achieve various goals. One of 

them is competition in the business field. Business is something that many people are 

interested in because they see the many benefits and the ease of working because of the 

sophisticated facilities. Lots of enthusiasts suddenly jumped in and participated in 

business activities.  Nowadays, all human activities are almost entirely assisted by 

machines such as cellphones and other electronic goods. 

 Therefore, it can be used as a tool for ease of doing business or running a 

business. For example, a dumpling vendor who usually carries or goes around using a 
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cart from one place to another is rarely seen anymore. Currently more dumpling traders 

use motorbikes to peddle their wares, it is an example of the development of the times 

today. So, the more the times develop, the more competitive the business will be. 

Businesses are increasingly in demand by the public because they are tempted by the 

benefits and convenience of today's technology.  

The relationship between technology and business activities and the impact of 

globalization and technological change on business ventures. Observed from our current 

knowledge in combining resources to make a product that we want. In technology 

business activities really need very sophisticated technology to help activities between 

producers and consumers to make the process faster and more efficient. Factors that 

cause a change in the overall world economy, namely the first factor is globalization or 

the development of international competition and explosive global development. The 

second factor is very rapid technological development and change. 

Observing the above reasons, the relationship between advanced technology and 

business is very close, especially in the current era of globalization. Globalization also 

naturally selects which ones will survive. Companies must be able to adjust to the 

market balance and must be able to provide what people need. How to successfully do 

business in the era of globalization with the development of the current world economy 

is as follows: 1) We must continue to innovate. 2) Be creative to foster the spirit of 

entrepreneurship. Must be prepared to face the high competition between the local 

market and the global market. 3) At all times must take advantage of opportunities in 

order to compete in the global market. 

 In addition, we must also pay attention to ethics. A businessman must have good 

traits such as honesty in doing business, willing to learn in the face of failure and avoid 

greed or greed. Business ethics is an effort that encourages business people to comply 

with and face healthy competition. Businessmen must be able to determine which 

actions should be carried out or avoided, have a responsible nature and not be easily 

influenced by others.S elsewhere, doing business in the era of globalization is one of the 

human efforts in obtaining goods and offering services.  

In general, the business world is closely related to one's understanding of 

economics, which is closely related to the production, purchase and exchange of goods 

and services involving people or companies. Doing business emphasizes more on a 

method while the businessman is the person who carries out the activity itself. 

Sometimes the habits of our society business is very identified with the existence of a 

company in the understanding based on economic science. People who are or who hold 

full power in a company certainly have a very large share in developing a business. 

Doing business in the era of globalization certainly has many breakthroughs. It 

comes with opportunities, challenges, threats and advantages along the way. The global 

era that is starting to be rich in information and technological advances has made many 

business models develop rapidly. This development of course results in many 

significant changes in the business world. Today's era of globalization has affected 

many changes in the global market and spread to the business world on a micro scale. 
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Globalization and technological developments encourage the selection and elimination 

of even advanced business models. Globalization in the business world is like a natural 

selection that cannot be avoided.  

Factors influencing Ethics 

A person's ethical behavior in running a business is influenced by three main 

factors, namely cultural differences, knowledge, and organizational behavior (Choi & 

Kim, 2018; Hurst dkk., 2021; Kozáková dkk., 2021). 1) Cultural differences 

(cultureorganization) The business behavior of Indonesians is certainly different from 

that of Russians, Americans, South Africans, or Indians. Similarly, Sundanese people 

have different business behavior from Batak, Madurese, or Javanese people. All this is 

due to cultural differences. 2) Knowledge The more one knows and the better one 

understands a situation, the better the chance of making ethical decisions. 3) 

Organizational behavior The basis of business ethics is ethical awareness and includes 

standards of conduct. Many organizations are well aware of the need to establish 

company rules related to behavior and provide trainers to introduce and provide an 

understanding of ethical issues. 

Qur'an and hadith business ethics 

 

لَّىَاللهََُعَ  سُوْلَُاللهَِص  َن ه ىَر  َاللهَُع نْهَُأ نَّهَُق ال  ضِى  الِكٍَر  ةَِنَْأ ن سَِبْنَِم  اض ر  الْمُخ  اق ل ةَِو  س لَّم َع نَِالْمُح  ل يْهَِو  ع 

اب ن ةَِ الْمُن اب ذ ةَِوالْمُز  س ةَِو  الْمُلا م  رواهَالبخارىَََ–و   

"Anas ibn Malik r.a. reported: The Prophet (peace and blessings of Allaah be 

upon him) forbade the sale of muhaqalah (fruit on the tree), muhadharah (fruit that is 

not yet ripe or green and its quality is not clear), raba (buying and selling without 

knowing the size, type and quality of the goods), throwing and muzabanah". (HR. Al-

Bukhari) 

 

In another hadith of the Prophet. Affirmed; 

 

ارَِ ِّم  َفِىَالثِ هُمَْيسُْلِفوُْن  دِيْن ة َو  َالْم  س لَّم  ل يْهَِو  لَّىَاللهَُع  َص  َالنَّبِيُّ :َق دِم  نَْالسَّن ة ََع نَِابْنَِع بَّاسٍَق ال  َم  السَّن ت يْنَِف ق ال  و 

عْلوَُْ َفِىَت مْرٍَف لْيسُْلِفَْفِىَك يْلٍَم  عَْأ سْل ف  لٍَم  عْلوُْمٍَإِل ىَأ ج  زْنٍَم  و  رواهَمسلمَ–لوُْمٍَمٍَو   

"Ibn Abbas r.a. reported: The Prophet (peace and blessings of Allah be upon him) 

came to Madinah and they were accustomed to doing salam contracts for fruits for one 

year and two years. He said: Whoever does a salam contract, let it be done with a 

certain measure, a certain weight for a certain period of time." (HR Muslim) 

 

لَِالشَّيْط انَِ ابَُوالأ زْلا مَُرِجْسٌَمِنَْع م  يْسِرَُوالأ نْص  الْم  مْرَُو  اَالْخ  نوُْاَإنَِّم  َآم  االَّذِيْن  َ–.َف اجْت نبِوُْهَُل ع لَّكُمَْتفُْلِحُوْنَ ي آيُّه 

90مائدة:َال  

"O you who believe, indeed drinking alcohol, gambling (sacrificing to) idols, 

casting lots with arrows, are abominable deeds among the deeds of the devil. So avoid 

those deeds so that you may have good fortune". (QS. Al-Ma'idah: 90) 
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إِنَْتبُْتمَُْف ل كُمَْت فْع لوُْاَف إنَِْل مَْ سُوْلِهَِو  ر  َاللهَِو  رْبٍَمِن  .ََرُؤُوْسَُف أذْ نوُْاَبِح  لا َتظُْل مُوْن  َو  الِكُمَْلا َت ظْلِمُوْن  البقرة:َََ–أ مْو 

279 

 

"So if you do not do it (give up usury), then know that Allah and His Messenger 

will fight you. And if you repent (from taking usury), then to you shall be the substance 

of your wealth; you shall not wrong nor be wronged". (QS. Al-Baqarah: 279) 

 

َ. 37القصص:ََ–إنَِّهَُلا َيفُْلِحَُالظَّالِمُوْن   

"Surely there will be no victory for the wrongdoers". (QS. al-Qashash: 37) 

 

بَّط هَُالشََّ اَي قوُْمَُالَّذِىَي ت خ  ك م  َإلِاََّ ب اَلا َي قوُْمُوْن  َالرِِّ َي أكُْلوُْن  اَالْب يْعَُمِثْلَُيْطَ ا لَّذِيْن  َبِأ نَّهُمَْق الوُْاَإنَِّم  َذ لِك  سِِّ َالْم  َمِن  ان 

ب اََ َالرِِّ م  رَّ ح  َو  َاللهَُالْب يْع  لَّ أ ح  ب اَو  275البقرة:ََ–الرِِّ  

"Those who eat (take) usury cannot stand but as one who is possessed by a demon 

because of insanity. That is because they say that buying and selling is the same as 

usury, whereas Allah has made buying and selling lawful and usury unlawful" (al-

Baqarah: 275). 

 

CONCLUSION  

It can be concluded that ethics is defined as a collection of rules as expressed by 

Aristotle, so trade ethics in Islam can be interpreted as a trade that must comply with a 

collection of rules that exist in Islam.The use of the term ethics is equated with morals, while 

the similarity lies in the object, namely both discuss the good and bad of human behavior. 

The difference is that ethics determines the good and bad of human beings with the 

benchmark of reason. While morals by determining it with the benchmark of religious 

teachings (al- Quran and al-Sunnah). From this description we can conclude that the teaching 

of ethics is guided by the goodness of an act that can be seen from its contribution in creating 

the good life of fellow human beings, the good and bad of a person's actions can be seen 

based on the size of the good or bad deeds of a person, then the benchmark is the mind. In 

addition to ethics, there is also something that can determine whether an action is good or 

bad, namely morals. However, in determining whether an action is good or bad, the 

benchmark in morals is the Qur'an and al-Sunnah. 

 

REFERENCES 

Abbas, A., Nisar, Q. A., Mahmood, M. A. H., Chenini, A., & Zubair, A. (2019). The 

role of Islamic marketing ethics towards customer satisfaction. Journal of 

Islamic Marketing, 11(4), 1001–1018. https://doi.org/10.1108/JIMA-11-2017-

0123 

AFLAH, K. N., SUHARNOMO, S., MAS’UD, F., & MURSID, A. (2021). Islamic 

Work Ethics and Employee Performance: The Role of Islamic Motivation, 

Affective Commitment, and Job Satisfaction. The Journal of Asian Finance, 

https://doi.org/10.1108/JIMA-11-2017-0123
https://doi.org/10.1108/JIMA-11-2017-0123


Ethics, Morals and Morals and Factors Affecting Ethics 

193 

Economics and Business, 8(1), 997–1007. 

https://doi.org/10.13106/JAFEB.2021.VOL8.NO1.997 

Aktar, Most. A., Alam, Md. M., & Al-Amin, A. Q. (2021). Global economic crisis, 

energy use, CO2 emissions, and policy roadmap amid COVID-19. Sustainable 

Production and Consumption, 26, 770–781. 

https://doi.org/10.1016/j.spc.2020.12.029 

Aldulaimi, S. H. (2020). Islamic work ethics: Multidimensional constructs and scale 

validation. International Journal of Applied Management Science, 12(3), 186. 

https://doi.org/10.1504/IJAMS.2020.108073 

Al-Shamali, A., Irani, Z., Haffar, M., Al-Shamali, S., & Al-Shamali, F. (2021). The 

influence of Islamic Work Ethic on employees’ responses to change in Kuwaiti 

Islamic banks. International Business Review, 30(5), 101817. 

https://doi.org/10.1016/j.ibusrev.2021.101817 

Awang, Y., Abdul Rahman, A. R., & Ismail, S. (2019). The influences of attitude, 

subjective norm and adherence to Islamic professional ethics on fraud intention 

in financial reporting. Journal of Islamic Accounting and Business Research, 

10(5), 710–725. https://doi.org/10.1108/JIABR-07-2016-0085 

Berwick, D. M. (2020). The Moral Determinants of Health. JAMA, 324(3), 225. 

https://doi.org/10.1001/jama.2020.11129 

Brady, W. J., Crockett, M. J., & Van Bavel, J. J. (2020). The MAD Model of Moral 

Contagion: The Role of Motivation, Attention, and Design in the Spread of 

Moralized Content Online. Perspectives on Psychological Science, 15(4), 978–

1010. https://doi.org/10.1177/1745691620917336 

Choi, J.-S., & Kim, J.-S. (2018). Factors influencing emergency nurses’ ethical 

problems during the outbreak of MERS-CoV. Nursing Ethics, 25(3), 335–345. 

https://doi.org/10.1177/0969733016648205 

Coldwell, D. A., Venter, R., & Nkomo, E. (2020). Developing ethical managers for 

future business roles: A qualitative study of the efficacy of “Stand-Alone” and 

“Embedded” University “Ethics” courses. Journal of International Education in 

Business, 13(2), 145–162. https://doi.org/10.1108/JIEB-08-2019-0040 

De Clercq, D., Haq, I. U., Raja, U., Azeem, M. U., & Mahmud, N. (2018). When is an 

Islamic work ethic more likely to spur helping behavior? The roles of despotic 

leadership and gender. Personnel Review, 47(3), 630–650. 

https://doi.org/10.1108/PR-06-2017-0192 

Düşmezkalender, E., Secilmis, C., & Yilmaz, V. (2021). The effect of Islamic work 

ethic on person-organization fit and workplace deviance in hotels. International 

Journal of Islamic and Middle Eastern Finance and Management, 14(1), 164–

182. https://doi.org/10.1108/IMEFM-05-2019-0198 

Ferrell, O. C., Harrison, D. E., Ferrell, L., & Hair, J. F. (2019). Business ethics, 

corporate social responsibility, and brand attitudes: An exploratory study. 

Journal of Business Research, 95, 491–501. 

https://doi.org/10.1016/j.jbusres.2018.07.039 

https://doi.org/10.13106/JAFEB.2021.VOL8.NO1.997
https://doi.org/10.1016/j.spc.2020.12.029
https://doi.org/10.1504/IJAMS.2020.108073
https://doi.org/10.1016/j.ibusrev.2021.101817
https://doi.org/10.1108/JIABR-07-2016-0085
https://doi.org/10.1001/jama.2020.11129
https://doi.org/10.1177/1745691620917336
https://doi.org/10.1177/0969733016648205
https://doi.org/10.1108/JIEB-08-2019-0040
https://doi.org/10.1108/PR-06-2017-0192
https://doi.org/10.1108/IMEFM-05-2019-0198
https://doi.org/10.1016/j.jbusres.2018.07.039


Ethics, Morals and Morals and Factors Affecting Ethics 

194 

Grubler, A., Wilson, C., Bento, N., Boza-Kiss, B., Krey, V., McCollum, D. L., Rao, N. 

D., Riahi, K., Rogelj, J., De Stercke, S., Cullen, J., Frank, S., Fricko, O., Guo, 

F., Gidden, M., Havlík, P., Huppmann, D., Kiesewetter, G., Rafaj, P., … Valin, 

H. (2018). A low energy demand scenario for meeting the 1.5 °C target and 

sustainable development goals without negative emission technologies. Nature 

Energy, 3(6), 515–527. https://doi.org/10.1038/s41560-018-0172-6 

Hagendorff, T. (2020). The Ethics of AI Ethics: An Evaluation of Guidelines. Minds 

and Machines, 30(1), 99–120. https://doi.org/10.1007/s11023-020-09517-8 

Hanapi, M. S., Mastura, S., & Doktoralina, C. M. (2019). Wasatiyyah-Consumerism 

Ethics in Al-Qur’an. International Journal of Financial Research, 10(5), 204. 

https://doi.org/10.5430/ijfr.v10n5p204 

Harriss, D. J., MacSween, A., & Atkinson, G. (2019). Ethical Standards in Sport and 

Exercise Science Research: 2020 Update. International Journal of Sports 

Medicine, 40(13), 813–817. https://doi.org/10.1055/a-1015-3123 

Hurst, D. J., Padilla, L. A., Cooper, D. K. C., & Paris, W. (2021). Factors influencing 

attitudes toward xenotransplantation clinical trials: A report of focus group 

studies. Xenotransplantation, 28(4), e12684. https://doi.org/10.1111/xen.12684 

Husin, W. N. W., & Kernain, N. F. Z. (2020). The Influence of Individual Behaviour 

and Organizational Commitment Towards the Enhancement of Islamic Work 

Ethics at Royal Malaysian Air Force. Journal of Business Ethics, 166(3), 523–

533. https://doi.org/10.1007/s10551-019-04118-7 

Jonny, J., Kriswanto, & Toshio, M. (2022). Proposing IoT and big data implementation 

model for business performance. 050002. https://doi.org/10.1063/5.0106211 

Kozáková, J., Urbánová, M., & Savov, R. (2021). Factors Influencing the Extent of the 

Ethical Codes: Evidence from Slovakia. Journal of Risk and Financial 

Management, 14(1), 40. https://doi.org/10.3390/jrfm14010040 

Lähdesmäki, M., Siltaoja, M., & Spence, L. J. (2019). Stakeholder Salience for Small 

Businesses: A Social Proximity Perspective. Journal of Business Ethics, 158(2), 

373–385. https://doi.org/10.1007/s10551-017-3707-z 

Longo, F., Padovano, A., & Umbrello, S. (2020). Value-Oriented and Ethical 

Technology Engineering in Industry 5.0: A Human-Centric Perspective for the 

Design of the Factory of the Future. Applied Sciences, 10(12), 4182. 

https://doi.org/10.3390/app10124182 

Manuel, T., & Herron, T. L. (2020). An ethical perspective of business CSR and the 

COVID-19 pandemic. Society and Business Review, 15(3), 235–253. 

https://doi.org/10.1108/SBR-06-2020-0086 

Martin, K., Shilton, K., & Smith, J. (2019). Business and the Ethical Implications of 

Technology: Introduction to the Symposium. Journal of Business Ethics, 160(2), 

307–317. https://doi.org/10.1007/s10551-019-04213-9 

Mohammad, J., Quoquab, F., Idris, F., Al-Jabari, M., Hussin, N., & Wishah, R. (2018). 

The relationship between Islamic work ethic and workplace outcome: A partial 

https://doi.org/10.1038/s41560-018-0172-6
https://doi.org/10.1007/s11023-020-09517-8
https://doi.org/10.5430/ijfr.v10n5p204
https://doi.org/10.1055/a-1015-3123
https://doi.org/10.1111/xen.12684
https://doi.org/10.1007/s10551-019-04118-7
https://doi.org/10.1063/5.0106211
https://doi.org/10.3390/jrfm14010040
https://doi.org/10.1007/s10551-017-3707-z
https://doi.org/10.3390/app10124182
https://doi.org/10.1108/SBR-06-2020-0086
https://doi.org/10.1007/s10551-019-04213-9


Ethics, Morals and Morals and Factors Affecting Ethics 

195 

least squares approach. Personnel Review, 47(7), 1286–1308. 

https://doi.org/10.1108/PR-05-2017-0138 

Musa, M. A., Sukor, M. E. A., Ismail, M. N., & Elias, M. R. F. (2020). Islamic business 

ethics and practices of Islamic banks: Perceptions of Islamic bank employees in 

Gulf cooperation countries and Malaysia. Journal of Islamic Accounting and 

Business Research, 11(5), 1009–1031. https://doi.org/10.1108/JIABR-07-2016-

0080 

Nambisan, S., Zahra, S. A., & Luo, Y. (2019). Global platforms and ecosystems: 

Implications for international business theories. Journal of International 

Business Studies, 50(9), 1464–1486. https://doi.org/10.1057/s41267-019-00262-

4 

Nasution, F. N., & Rafiki, A. (2019). Islamic work ethics, organizational commitment 

and job satisfaction of Islamic banks in Indonesia. RAUSP Management 

Journal, 55(2), 195–205. https://doi.org/10.1108/RAUSP-01-2019-0011 

Nilsen, H. R. (2023). Code Red for Humanity: The Role of Business Ethics as We 

Transgress Planetary Thresholds. Journal of Business Ethics. 

https://doi.org/10.1007/s10551-023-05402-3 

Ogbuke, N. J., Yusuf, Y. Y., Dharma, K., & Mercangoz, B. A. (2022). Big data supply 

chain analytics: Ethical, privacy and security challenges posed to business, 

industries and society. Production Planning & Control, 33(2–3), 123–137. 

https://doi.org/10.1080/09537287.2020.1810764 

Olteanu, A., Castillo, C., Diaz, F., & Kıcıman, E. (2019). Social Data: Biases, 

Methodological Pitfalls, and Ethical Boundaries. Frontiers in Big Data, 2, 13. 

https://doi.org/10.3389/fdata.2019.00013 

Padela, A. I. (2019). Using the Maqāṣid al-Sharīʿah to Furnish an Islamic Bioethics: 

Conceptual and Practical Issues. Journal of Bioethical Inquiry, 16(3), 347–352. 

https://doi.org/10.1007/s11673-019-09940-2 

Riley, R. S., June, C. H., Langer, R., & Mitchell, M. J. (2019). Delivery technologies 

for cancer immunotherapy. Nature Reviews Drug Discovery, 18(3), 175–196. 

https://doi.org/10.1038/s41573-018-0006-z 

Robert, R., Kentish-Barnes, N., Boyer, A., Laurent, A., Azoulay, E., & Reignier, J. 

(2020). Ethical dilemmas due to the Covid-19 pandemic. Annals of Intensive 

Care, 10(1), 84. https://doi.org/10.1186/s13613-020-00702-7 

Romi, M. V., Ahman, E., Disman, D., Suryadi, E., & Riswanto, A. (2020). Islamic 

Work Ethics-Based Organizational Citizenship Behavior to Improve the Job 

Satisfaction and Organizational Commitment of Higher Education Lecturers in 

Indonesia. International Journal of Higher Education, 9(2), 78. 

https://doi.org/10.5430/ijhe.v9n2p78 

Schaltegger, S., & Burritt, R. (2018). Business Cases and Corporate Engagement with 

Sustainability: Differentiating Ethical Motivations. Journal of Business Ethics, 

147(2), 241–259. https://doi.org/10.1007/s10551-015-2938-0 

https://doi.org/10.1108/PR-05-2017-0138
https://doi.org/10.1108/JIABR-07-2016-0080
https://doi.org/10.1108/JIABR-07-2016-0080
https://doi.org/10.1057/s41267-019-00262-4
https://doi.org/10.1057/s41267-019-00262-4
https://doi.org/10.1108/RAUSP-01-2019-0011
https://doi.org/10.1007/s10551-023-05402-3
https://doi.org/10.1080/09537287.2020.1810764
https://doi.org/10.3389/fdata.2019.00013
https://doi.org/10.1007/s11673-019-09940-2
https://doi.org/10.1038/s41573-018-0006-z
https://doi.org/10.1186/s13613-020-00702-7
https://doi.org/10.5430/ijhe.v9n2p78
https://doi.org/10.1007/s10551-015-2938-0


Ethics, Morals and Morals and Factors Affecting Ethics 

196 

Sholihin, M., Sari, R. C., Yuniarti, N., & Ilyana, S. (2020). A new way of teaching 

business ethics: The evaluation of virtual reality-based learning media. The 

International Journal of Management Education, 18(3), 100428. 

https://doi.org/10.1016/j.ijme.2020.100428 

Toumi, K. (2019). Islamic ethics, capital structure and profitability of banks; what 

makes Islamic banks different? International Journal of Islamic and Middle 

Eastern Finance and Management, 13(1), 116–134. 

https://doi.org/10.1108/IMEFM-05-2016-0061 

Udin, U., Dananjoyo, R., Shaikh, M., & Vio Linarta, D. (2022). Islamic Work Ethics, 

Affective Commitment, and Employee’s Performance in Family Business: 

Testing Their Relationships. SAGE Open, 12(1), 215824402210852. 

https://doi.org/10.1177/21582440221085263 

Vallaster, C., Kraus, S., Merigó Lindahl, J. M., & Nielsen, A. (2019). Ethics and 

entrepreneurship: A bibliometric study and literature review. Journal of 

Business Research, 99, 226–237. https://doi.org/10.1016/j.jbusres.2019.02.050 

Volarevic, V., Markovic, B. S., Gazdic, M., Volarevic, A., Jovicic, N., Arsenijevic, N., 

Armstrong, L., Djonov, V., Lako, M., & Stojkovic, M. (2018). Ethical and 

Safety Issues of Stem Cell-Based Therapy. International Journal of Medical 

Sciences, 15(1), 36–45. https://doi.org/10.7150/ijms.21666 

von Haehling, S., Coats, A. J. S., & Anker, S. D. (2021). Ethical guidelines for 

publishing in the Journal of Cachexia, Sarcopenia and Muscle: Update 2021. 

Journal of Cachexia, Sarcopenia and Muscle, 12(6), 2259–2261. 

https://doi.org/10.1002/jcsm.12899 

Winfield, A. F. T., & Jirotka, M. (2018). Ethical governance is essential to building 

trust in robotics and artificial intelligence systems. Philosophical Transactions 

of the Royal Society A: Mathematical, Physical and Engineering Sciences, 

376(2133), 20180085. https://doi.org/10.1098/rsta.2018.0085 

 

 

Copyright Holder : 

© Shanshan Xu et al.  (2023). 

 

First Publication Right : 

© Sharia Oikonomia Law Journal 

 

This article is under: 

 

https://doi.org/10.1016/j.ijme.2020.100428
https://doi.org/10.1108/IMEFM-05-2016-0061
https://doi.org/10.1177/21582440221085263
https://doi.org/10.1016/j.jbusres.2019.02.050
https://doi.org/10.7150/ijms.21666
https://doi.org/10.1002/jcsm.12899
https://doi.org/10.1098/rsta.2018.0085

